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Branding
Your
Distillery

Why Brand?
Brand Strategy:

- Awareness

- Associations

- Perceived Quality
- Customer Loyalty
- Brand Assets

Trade Dress.
What is Your Brand
Promise?
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Review the Trends

» Consumer preference for white spirits — whiskies

Market used

to be the powerhouses of the spirits market — no

Segments for  ionger.

T - the case. White spirits now driving market for their
DlS“”ed Splrlts versatility and easy drinkability.

 Vodka is the number one spirit with over 26% of the

’ market.
* Return of the cocktail — with fanfare — using a
Ii broader
1 | l range of spirits, juices, mixers etc.
* Product innovation has been key to the growth of
[ J the
% spirits market.
J, - 0 » Premium/high end products driving growth.
":i e * More pairing of food with spirits also driving growth

(especially Latin and Mexican cuisine).



Market
Segments for
Distilled Spirits
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Positioning
Your
Product
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Low
guality

High price
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Gap

High
guality



fl
NABC northwest agriculture

business center

September 6, 2008




||[ F:
NABC northwest agriculture

business center

. Brifiging the Farin fo Market

September 6, 2008




northwest agriculture
business center

September 6, 2008




Ad . » Bottle and label.
vertising » Story behind the product and

iIngredients.
 Brochures.
« Collateral materials.
 Print ads.
 Web site, blogs, newsletter.
« Viral marketing.
* Videos.
« Apparel and give aways.
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Sales Wy o

es presentations.
Strategy . Sales meetings.

« Sales incentives.
« Tastings/Demonstrations.

« Strategic selling --- large
accounts.
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Annual
Strategy and
Plan

New Market

& Changes,
Trends

Results
& Measurement

Tactical
Plan Execution




fl
NABC northwest agriculture

business center

September 6, 2008




